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FY15 MDF Workflow | MDF 5 F2 i 8] &
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MDF Planning Template | i+ ZI1R 3% &1k
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Channel Marketing Initiatives
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Channel Marketing Initiatives
MKT Certification Course | iz A RIAUETETE
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Course 1
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Channel Marketing Initiatives | Q3 AMP 1j.BH
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Multi-industry

© AutoCAD LT
Family
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Portfolio N APAC Emerging AMP & Additional Toolkits Guide FY15 Q2
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-

© Digital Entertainment
© subscription Prototyping 2015 & Industry Events

All Fartners Building Civil Infrastructure:

- Cross GFP AMP Call Specialization Specdialization
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a2 Solutions FY 1502

Additional Toolkits (ATK)
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M&E Industry AMP | MGE AMP¥¥
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Cross M&E Event Toolkit | M&GE €T AMP¥

AUTODESK MEDIA & ENTERTAINMENT AMP EVENT GUIDE {\ AUTODESK.
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To make it easier for you to find the information you need quickly,
this event planning guide is divided into four sections:

L -
to finish
» Who to invite and how

« Event materials
« Event follow up

out how Autodesk Media
alp make it aasier tham ever to
rojects from start to finish.

Hagistar 107 an event now and see for yourself.
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1H M&E Update | 3 F &S FE5E5D] R
M&E #r=m /X 4A24H-25H

= 3d Max and Maya 2015 product launch in
Kaohsiung and Taipei, invite Yoichiro
Kadoguchi from Japan to share the latest
recap knowledge

= Sponsored by XYZ Printing, AMD, and all M&E |
Partners

= Result: 285 attendees, 24 MQLs
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1H M&E Update | 383 EiE5)0] ik

Best Artists, Best Flame

New Flame Family Launch Workshop # =K fEH,

= Date & Location : Apr 23-24, Shanghai
= Attendance: 49 flame/smoke users

= Goal/Objective
-Drive flame penetration and upgrade
-Drive smoke transition to Flame premium
-Enhance user adherence to CIFIN

> i 3
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BN Fuel your R
g8 passion
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1H M&E Update | 3 F EiELIO]H

Film <Home Back> Premiere Event

() R R B BEARXRE

Date: May 10, Beljing

Attendance: 300+ industry users and medias
Exposure:

-Flame family in 4K presented in the summit
-Lustre demo by colorist for grading
Achievements:

- enhanced Autodesk’s leadership in M&E industry By
- highlighted the advanced technology of CIFIN solution for 4K applicatii 2 [



1H M&E Update | 35+ EE ) [0

New Product Launch Solution Days (= xmfERAEH)

= Date: May 29, BJ [Jun 5, CD [ Jun 11, SH | Jun 13 HZ | Jun 26 SZ

= Target audience:
- Animators
- post producers
- industry professionals

= Goal/Objective:
- enhanced Autodesk’s leadership in M&E industry
- launch the new version of suites and new ﬂame fam|ly

the Way z %»} - & ’
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2H M&E Roadmap | FHEF M&E I E R

* Flame Penetration: Flame Advanced User Workshops (Q3)

e Flame Penetration: E R & AN B S H 22 HM TV IES (Q3)

» Indie Game: Chinajoy /CGDC FEFHFF K EKRKE (Q3)

« Animation Growth: CAVE China FH K< (Q4)

e Cross M&E: AU China (Q4)

 TW: Workflow Seminar in TW - invite customer speaker (Q3) Sep
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Taiwan FY15 2H major events

= AEC

= BIM Govt Seminar — to invite speaker from Singapore

= MFG
= CAE Solution Seminar/ Moldflow certification promo

" M&E
= Workflow seminar — invite guest (customer) speaker
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9:00-12:00 SEp R
13:30-16:220  MFG/AEC/M&E FTdl4552 R
16:45-17:30 Closing Keynote &5 RN EE
19:30-21:30 Networking IRE
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Timeline - Key Dates of 2H | FEE3— K

Aug Sep Oct Nov Dec Jan
TERTFF KBRS BIRTV Q4 AMPR. i1t AU China CAVE China Q1 AMP BhiitX
Aug 1,SH  Aug 24-28, dt3R A E= Nov 6-7, LR EEES
52 AL AT LI & Flame &2t A/ BT £ ‘ ‘ *
b=, ki Siggraph &i#& Q4 MDF 11745 B [a] i

7. AMP/MDF %3]
AutoCAD Key Word Search Engine, AU A P #E[X
FriEk, FER
REWHA R NERE
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